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PROFILE
Andrew
Brandt
From the Gridirons 
of Barcelona and 
Green Bay to the 
Blogosphere

By EmmanuEl Rohan

The National Football Post 
(“NFP”) burst online at 
nationalfootballpost.com in Au-

gust 2008, positioning itself in the highly 
competitive space of “up to the minute” 
football analysis and opinion. Attempt-
ing to bring readers a unique, insider 
perspective on all aspects of National 
Football League (“NFL”) front office 
dealings, it has quickly become known 
as one of the most credible sources of 
analysis and news, frequently cited in 
the mainstream by ESPN, Sports Business 
Journal, and Football Outsiders, among 
others. Andrew Brandt is the president 
of NFP and provides some insights on a 
career that has ranged from player agency 
to team administration and now the helm 
of an emerging digital property where he 
is flanked by some of the most respected 
minds in the football business that 
include former General Manager Mike 
Lombardi and player-agent Jack Bechta.

Brandt’s path is one that can be truly 

Dryer v. NFL: Can the “Voice 
of God” Save NFL Films?
Conflict Preemption Under Copyright Law
May Be the Best Defense

By laRRy a. SilvERman

NFL Films has become a ubiquitous presence on the sports landscape. Using its 
vast stockpiles of archival footage and its distinctive production style, it has 
produced countless television programs, feature films, documentaries, and pro-

motional spots that have helped to ingrain the National Football League (“NFL”) into 
America’s consciousness. However, a recent court decision in a class action suit brought 
by retired players raises serious questions about the NFL’s right to market and sell these 
films without compensating the thousands of players whose images and likenesses play 

The RIAA and Online Piracy
Why Bundling Access to Digital Music with 
Other Products and Services Would Give the 
Industry Greater Control over Downloading
By matthEw hofmEiStER

The following essay is the overall winner of the GRAMMY Foundation®’s 11th annual Enter-
tainment Law Initiative (“ELI”) writing competition, open to students of all ABA-accredited 
law schools. The competition invites students to research, analyze, and submit essays regarding 
a compelling issue facing the music industry and propose a solution. It promotes future careers 
in entertainment law by seeking out the nation’s top law students and giving them invaluable 
networking and educational opportunities. A national panel of legal experts judges the papers in a 
blind process and selects five finalists, including an overall winner. The ELI writing competition 
awards over $20,000 in scholarships, including all-expense-paid trips for the contest winners to 
attend GRAMMY Week events, including the GRAMMY Telecast. And, the competition is co-
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described as an alternative legal career, 
although it began like most in sports, 
with an avid interest in tennis and 
basketball and his hometown Washing-
ton Redskins. After attending Stanford 
University and, later, Georgetown Uni-
versity Law Center, where he has since 
taught sports law, Brandt was admitted to 
the Pennsylvania Bar.

Spending a decade on each of the 
player and team sides respectively, Brandt 
spent his early professional years as a 
trainee and agent at ProServ, one of the 
largest sports agencies in the 1980s and 
early 1990s. At ProServ, he found the 
industry to be a natural fit for himself. He 
worked under the tutelage of David Falk, 
most notable at the time for managing the 
career of a young Michael Jordan entering 
the height of his success. In this capacity, 
he was taking an active role in the career 
development of numerous stars includ-
ing Jordan, as well as Patrick Ewing and 
Boomer Esiason, who were all members of 
Falk’s team sports stable. Brandt’s respon-
sibilities were diverse, ranging from draft-
ing contracts to prospecting marketing 

with a daunting three-month mobiliza-
tion project in which he had to assemble 
a team to begin operations overseas but 
had “no coaching staff, no player roster 
and no front office in place.” Initially 
drafting 80 players, the team was cut to a 
40-man roster, then headed to Florida for 
an intensive training camp, and then to 
Europe. After interviewing such coaches 
as Tony Dungy and Pete Carroll, Brandt 
turned to former Boston College coach 
Jack Bicknell, who eventually led the 
team to the first World Bowl ever played.

Upon arrival in Barcelona, Brandt 
discovered that the team, with a sta-
dium capacity of 40,000 seats, had sold 
a total of 173 tickets. Brandt recalls he 
was constantly required to step outside 
his role as counsel and football strategist 
and invoke elements he had learned in 
other disciplines, such as marketing, to 
keep the team viable. One novel tactic 
that the team employed was to put on an 
exhibition of American football at half-
time of an FC Barcelona soccer match. 
The strategy paid off, and the team was 
able to maintain attendance levels of 
15,000 fans per game. The league itself 
was incorporated as a single entity, and 
Brandt recounts that the legal wrangling 
presented by a foreign legal system were 

opportunities and recruiting future clients. 
Brandt credits this experience for develop-
ing the business acumen and negotiation 
skills that would later become essential 
to his role on the team side of football. 
He recalls his willingness to engage in all 
aspects of sports agency as the key to his 
early success, saying that it is critical for 
all junior practitioners to “be willing to 
raise your hand when something is needed 
as it prompts more meaningful projects 
down the road.”

After a number of years with ProServ, 
Brandt was negotiating a contract with 
the Minnesota Vikings for one of his cli-
ents, Chris Doleman, with then-Vikings 
owner Mike Lynn. During this negotia-
tion, Lynn asked Brandt if he would be 
interested in running a team in the NFL’s 
World League of American Football, for 
which Lynn was a driving force. He also 
was approached by Tex Schramm, the 
former general manager of the Dallas 
Cowboys, who was serving as commis-
sioner of the league that sought to bring 
the game to Europe and eventually 
Asia. Schramm and Lynn made Brandt 
the youngest general manager in North 
American sports history, naming him 
GM of the Barcelona Dragons. Brandt, 
despite being fluent in Spanish, was faced 

Visit the Forum on the
Entertainment and Sports Industries at 

http://new.abanet.org/Forums/entsports/



38 • Published in Entertinment & Sports Lawyer, Volume 28, Number 1, Spring 2010. © 2010 by the American Bar Association. Reproduced with permission. 
All rights reserved. This information or any portion thereof may not be copied or disseminated in any form or by any means or stored in an electronic database or retrieval 
system without the express written consent of the American Bar Association.

many and varied as the team was subject 
to Catalan law and its “foreign customs.”

Upon returning to the United States, 
Brandt went to work for Woolf Associ-
ates, a staple of Boston sports manage-
ment, where he worked alongside hockey 
legend Bobby Orr. At Woolf, he worked 
predominately with basketball and foot-
ball players, with one of his more notable 
clients being Ricky Williams, who at the 
time was an aspiring baseball prospect, 
prior to his success at the University of 
Texas as a Heisman Trophy winner.

Through his representation of Matt 
Hasselbeck, Brandt had extensive deal-
ings with the Green Bay Packers and 
their then-general manager Ron Wolf, 
who became a trusted mentor in matters 
of pro personnel. With the Packers look-
ing for a business-savvy executive to take 
carriage of the team’s salary cap, Brandt 
accepted the role of vice president/
general counsel and resident “capolo-
gist” with the team. While the advent of 
statistical analytics that are in operation 
today had not yet dawned on the NFL 
in 1999, Brandt notes that his designa-
tion as a “capologist” was a well-defined 
one. It became clear that his role was 
a specialized position necessary for any 
modern-era NFL team to succeed because 
player costs between $100 million and 
$150 million were the norm.

Despite the commonly held notion 
that it is difficult to transition from 
player representation to team admin-
istration due to the dynamics that 
can evolve between agents and teams, 
Brandt says that his transition was 
seamless. He cites former agent and now 
Redskins general manager Bruce Allen, 
among others, as another example of an 
agent who went on to successful team-
side work for several teams. Further, the 
Green Bay organization is one of the 
more interesting in professional sports, 
as it is constituted as a publicly held cor-
poration. Brandt says that this allowed 
him great autonomy in his role and 
during his tenure. Among the changes 
Brandt made in the contract structure 
for Packer players, he started approach-

ing players early in their careers toward 
contract extensions; implemented an 
incentivized salary structure that deem-
phasized signing bonuses; and redistrib-
uted money with a view to team-related 
performance, a strategy that has since 
been widely adopted across the league.

Putting on his analyst’s hat, Brandt 
also offered his take on the collective 
bargaining negotiations that recently in-
cepted between the NFL and the Players 
Association. Characterizing the pending 
labor discussions as “the most unique 
negotiation in the history of the league,” 
he points to league owners—often the 
most ardent proponents of a salary cap—
embracing the currently uncapped, and 
unfloored, year.

As Brandt and the NFP predicted, 
there has not been an uptick in team 
spending on free agents. Despite the ini-
tial megadeals that go hand in hand with 
the first few days of free agency, there has 

“simply not been a ballooning of sala-
ries, and owners have shown restraint.” 
Brandt also offered his thoughts on the 
then-pending American Needle decision of 
the Supreme Court, predicting the Court 
would uphold the NFL’s limited antitrust 
exemption as it applied to apparel licens-
ing and broadcast rights, but that it would 
not extend the league’s Sherman Act im-
munities beyond these concessions.

In 2008, Brandt left the Packers after 
nine years there and began pursuing 
other interests he had thought about 
for a long time, including writing and 
teaching. What seemed to be immedi-
ately thereafter, Brandt joined a team in 
creating the NFP and became a full-time 
lecturer at the Wharton School of Busi-
ness at the University of Pennsylvania. 
Brandt notes that sports curricula need to 
place a premium on combining theo-
retical understanding with the practical 
aspects of sports law and business.

In establishing the NFP, Brandt says 
that his goal was not only to cater to 
football fanatics, but also to take the 
more casual fan behind the curtain with 
viewpoints on scouting, coaching, and 
the business of football in an interactive 
environment. Embracing elements of new 
digital media such as blogging, Twitter, 
Facebook, and YouTube, as well as regular 
radio appearances on ESPN, Brandt lik-
ened the experience of founding the Web 
site to “building an airplane while on the 
tarmac.” Despite eight winning seasons 
in nine years with the Packers, initial 
signs are foreshadowing that the NFP 
might eventually be recognized as Brandt’s 
greatest contribution to football, as it is 
the preeminent new media provider that 
teams actually look to on a daily basis as 
the pulse of the legal and business com-
munities in their game. v

Emmanuel Rohan is completing a Master’s 
degree in sport management at the University of 
Massachusetts-Amherst. He has a Bachelor of 
Law degree from the University of Queensland in 
Brisbane, Australia, and is admitted to practice 
in the Supreme Court of Queensland. He can be 
reached at erohan@sportmgt.umass.edu.
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